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Meet Our Speakers

Dave Bornmann John Bacon Nate Brown
Chief Marketing Officer Senior Group Publisher Director of Business Development
Naylor Association Solutions Naylor Association Solutions Naylor Association Solutions
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Traditional NDR Generators dviser

PRINT
MAGAZINE

DIGITAL SHOW
MAGAZINE DIRECTORIES GUIDES

ONLINE
BUYERS’ ENEWSLETTERS
GUIDES

CONFERENCE
APPS

WEBSITE
ADVERTISING

CAREER JOB

BOARDS EXHIBIT SALES SPONSORSHIPS
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Poll Question

Is your association on track with its 2019 financial goals?
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What You Might Be Missing dviser

(-
(& Expand Your Offer Provide More
- Print and Opportunities
Digital e and “Extras” at
Non-D g Content
on-vues Ecosystem Your Events

Revenue
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Expand Your Print and Digital Ecosystem

MARKETPLACE/ PROGRAMMATIC
SPECIAL SECTIONS EMAIL SPONSORS ADVERTISING/
IN PUBLICATIONS RETARGETING
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INDEX TO FIRMS 'SPONSORED CONTENT

2018 Regional Resource Guide - Surety Bﬂnd H I_Iarterly

A Special Advertising Section e Ao B e——

SURETY BOND PRODUCERS

The 2018 Regional Resource Guide, found on pages 70-134 is a special
advertising section that contains detailed information on companies and
businesses that provide products and services to the construction industry.
This section, organized by region then by specialty, is a one-stop shop for
AGC members and can and should be utilized throughout the year.

Listed below is a key to the geographic regions. Then, an index of firms,

listed alphabetically by category, follows. The regional sections begin on
page 70.

INDEX OF FIRMS LEGEND

CA = CalfomiaHowaii Calforia and Hawai

INTL = Canada/intemational Outside of the US.

MA = Mid-Atiantic Delaware, District of Columbia, Maryland, Pennsylvania, Virginia, West Vrginia

MW= Mot Hing,Incana, Mictgan, Msour, O, Wesconsin

WIN = ountain Stes Colorado, Uah, Wyorming

NAT = Nl

NE= New Engand Waine, Massachusetts, New Hampshie, Rhode lsand, Vermont

NP = Narth Plains lowa, Kansas, Minnesota, Montana, Nebraska, North Dakota, South Dakota

W = Nrthwest Alska, aho, Oregon, Wasinglon

SC = South Central Alabama, Arkansas, Kentucky, Louisiana, Misissippi, Tennessse:

SE = Southeast Florida, Geargia, North Carolina, Puerto Rico, South Carolina Places to See,
SW = Soutwest Arizona, Nevada, New Mexico Stay and Meet
X = Oklahoma/Texas Oklahoma, Texas in Ontario
TRI = Northeast T Stte Connectiut, New Jersey, New Yrk A s -

EXPAND YOUR PRINT AND DIGITAL ECOSYSTEM
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« “Sponsored by” opportunities ot | et it
» Display ad(s) inside an email

April 2019

Thank you to our advertisers, whose support helps make this publication possible.

DUNGHEINRICH

Run 2 Shifts
On 1 Charge.

CLICK HERE TO
READ MORE!

plume 7, Issue 2 issue of MHI Solutions magazine is now available!

g this email on your phone? Our mobile-optimized reading view has you covered, with
ng views that automatically adjust for your reading pleasure.

Click here to start reading this issue now!
out some of this issue's highlight features:

REQUEST DEMO »

ProMat 2019 Preview Including Details on Seminars. List of Exhibitors
Spread The Word: Supply Chain IS Cool

ting Students for Supply Chain Success
Training Finding Its Niche in Supoly_Chains

you to our advertisers, whose support helps make this publication possible.

DUNGHEINRICH

Run 2 Shifts
On 1 Charge.

REQUEST DEMO »
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Poll Question

Are you familiar with how programmatic advertising
can positively impact your non-dues revenue?
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Doctor (advertiser’s Doctor visits
target audience) association

is collected the website
website

» A =) @ =) II
h Free CEUs )
S S I U,
Creative Surgery Careers Account Benefits 77_'( Spectru.m -, - _Km
©) Post vour Resume [ P © cetiobanens &7 Healthcare Pastn, '
£ PS> Value Ad captures

Doctor interest
and they click

Doctor’s info Doctor leaves

The Younger Adult in
Long-Term Care

FREE Emerging
Practice Training

Vendor ad shows on Later, doctor
other websites surfs the web

Ad sales on association’s
website or career center




ssociati.on

: dviser
Retargeting viser
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Potential customer Leaves your site Later, they surf the web Ad captures their

(member/industry and your advertiser’s interest. They click

professional) visits ad displays on various the ad and take the
your site other sites they visit desired action

Retargeting campaigns connect
advertisers with your members and
site visitors all across the web after
leaving your site '
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Programmatic Advertising/Retargeting it
Retarget to visitors ; , "} Geo-fence the
who left without ' )
. : event location
registering "
Event
Webpage
Build prospecting Post event
campaign to attract marketing

new registrants



Offer Sponsored Content

PRINT OR DIGITAL
ADVERTORIALS/ WEBINARS/
SPONSORED FOREASE SEMINARS
CONTENT

SPONSORING

RESEARCH EDUCATION
PAPERS SOCIAL MEDIA PROGRAMS
OR SURVEYS WITHIN YOUR
LMS
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April 2019
ARCHIVE | SUBSCRIBE | SENDTOAFRIEND | NAIFA

3 Practical Ways to Increase Your Agency's
Value

ssssss

~

CURRENT ISSUE

IUL Protect—
prioritizing -~ ..
long-term | "l
security N\

&THAN EVER
Whenever you need Would your clients rather have an IUL

Us It SHMITR with only index returns, or index returns
PLUS interest-based returns?
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WEBINARS/ RESEARCH
PODCASTS EEINARE et SOCIAL MEDIA dwger

OR SURVEYS

Independent Agent @IndAgent - 19 Nov 2018 v
BIG® An average of 225,000 construction jobs a month is a problem for your agency.
Here's what you can do to control the risk. bit.ly/2R2GFxi @CNA Insurance

""'—:"’m\__:_\k‘ e o o
T ey — ' of contractors,
e construction
ABA - managers, builders
A = (4
"lllllu'v'": ' BANKIN and trade contractors
3 SEMINAR SPONSOR: 3 OURNA are having a
e i _J L Ji
£ OLD REPUBLIC SURETY PO (A ”dI'HICUH' or I
moderately difficult
time finding skilled
workers.
S S—————— (Source: U.S. Chamber of Commerce)

OFFER SPONSORED CONTENT
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REVIEWNTANS REVIEWNYAMS webinar

& ol
2019 SERIES REVIEWMYAMS webinar
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IMPLEMENTATION AMS
IMPLEMENTATION

DOESN'T HAVE
TO BE A PITA DOESN'T HAVE
TO BE A PITA

About the Webinar

Don't let the fear of implementation hold you back Download Today!
from achieving more.

Nate Brown
Director of Business Development, SaaS Group
Naylor Association Solutions

First Name*
Discover the three steps for executing a no-hassle, no- IDani
headache AMS implementation that doesn't need to be a
pain in the association (PITA). This 30-minute
session is filled with actionable and effective tactics for Mihalic
building a strategic AMS implementation plan and actually

Last Name*

Registration Landing Page
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Provide More Opportunities and dviser
“Extras” at Your Events

EVENT EXTRAS/

UPGRADES NON-
TRADITIONAL
SPECIAL PRICING EVENTS

THROUGH AMS
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Leverage Your Captive Audience dviser

Exclusive
T-Shirts Session Sponsorships
| Attendance

EVENT EXTRAS/UPGRADES



Virtual Career Fairs

NON-TRADITIONAL EVENTS
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Excellent Networking Opportunity
Face-to-Face Meetings
Valuable Connections

Nurturing Relationships
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Exchange Events dviser

« Complement your
existing trade show or
be its own event

« Connects buyers and
suppliers in a non-
traditional yet effective
way

NON-TRADITIONAL EVENTS
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Creative collaboration creates
a true partnership



|l

)

Name
Location

= Your
e’ Your

CO-CREATE AN EVENT,
BRAINSTORM WITH

YOUR SPONSOR
(f PHOTO
ASSOCIATION BOOTHS/
F O R U M HEADSHOTS

YOUR SPONSORS’ LOGOS HERE

SmartTech Conference
January 30, 2019

EVENT SPONSORSHIPS
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WELLNESS
INTERACTIVE

ACTIVITIES

BREAKS/CLASSES/
ACTIVITIES

EVENT SPONSORSHIPS
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Poll Question

Of the areas we've discussed today, what are you
most interested in learning more about?
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Where Do | Get Started? dviser

Social media selling

Advertorials/
sponsored content

CEO lounges Wellness breaks
Interactive activities Photo booths/headshots

Event sponsorships
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Contact
your Account
Manager or Group
Publisher

Visit Association Email us and set
Adviser to learn more BTSRRI o Ne 11
best practices


https://www.naylor.com/associationadviser
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Thank you dviser

Dave Bornmann
Chief Marketing Officer
dbornmann@naylor.com

John Bacon
Senior Group Publisher
jpacon@naylor.com

Nate Brown
Director of Business Development

nbrown@naylor.com
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