TRANSFORM YOUR
EMAIL MARKETING

Email can be a very cost-effective tool if it's given the attention it deserves.
Use these quick tips as a diagnostic tool for your association's email marketing program.

HOW DOES YOUR PROGRAM MEASURE UP?

WHY
EMAIL?

ALWAYS HAVE AN EMAIL GOAL IN MIND:
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WHEN PLANNING AN EMAIL
MARKETING CAMPAIGN,
CONSIDER:
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HOW OFTEN YOU SEND EMAILS
WILL DEPEND UPON:
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EMAIL METRICS YOU SHOULD
PAY ATTENTION TO: I I

WANT TO SHARE YOUR EMAIL
MARKETING TIPS?

Visit AssociationAdviser.com or email Kelly Clark, Manager for Online Marketing, k AY LO R

ASSOCIATION SOLUTIONS

Naylor Association Solutions, kclark@naylor.com.




