
Online B2B Media:
What’s the big deal?

B2B Mobile: 
About 58% of American adults own a smart phone.

96%
of B2B media users 

read print and 
online sources 
for industry-

related content.

73%

69% 

65%

of decision makers reference websites weekly 
for industry-related content. 

of decision makers read digital editions  
 of print magazines.

say eNewsletters will become a more  
important source of info over the next 3 years.

48% of B2B marketers 
will increase their ad budget 

during the next 12 months.

57% of B2B marketers 
will increase their content 

marketing in B2B publications.

50% of B2B marketers’ 
budget goes to integrated 

programs: print AND online.
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Why advertise in B2B online media?

57%57%

32% 
read 

industry 
info on 

their smart 
phone.

7%  
read industry  

info on  
their tablet.

29%   

read industry 
info on a smart 
phone AND a 
tablet.


