
Decision makers aren’t using just one media source. 74% said they use both digital and traditional  
media to learn tips, best practices, and valuable information they can use in their work.  

How many B2B media users 
think print magazines will 
have the same importance 

4 years from now?

Which media sources will become more 
important during the next 3 to 4 years?

Print media is still used as much as digital media:

B2B Print:
What’s the big deal?

91% of B2B media users say product info from 
manufacturers or businesses is an important source  

of purchase decision information.
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76% read print newsletters

80% attend trade shows

92% read eNewsletters

93% read manufacturer product info 

96% use websites

96% of B2B media users read print magazines

61% say product 
info from the 

manufacturer

29% say  
print newsletters

70%
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39% say  
print magazines


